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Why Join? : Parents’ Consumption Decision-Making on Summer Camp — By
the Case of National Science and Technology Museum
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A Study of Museum as An Application to Market Enterprise
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Marketing Communication Concepts in the Print Media Reports Regarding
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A Study of Museum Voluntary Workers’ Perceived Organizational Support
and Service-Oriented Organizational Behavior—Emotional Labor as a
Mediator
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Internet Marketing Research in National Museum of Marine Biology and
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The Co-opetition Strategy Between Outsourcing and Directly-managed
Museum Shops: A Case Study of the National Science and Technology
Museum
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Marketing of Museum Self-curated Exhibitions : A Case Study of Coffee World
Exhibition
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